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New study shows that ‘Own Brands’ 

stimulate a more competitive, innovative marketplace

Brussels, September 30th:  A study by Oxera Consulting, prepared for the European Retail Round Table (ERRT) shows that growing competition brought about by own brands in the grocery retail sector not only offers lower prices to consumers but also amplifies choice and promotes innovation.

Launched today by Dick Boer, the newly elected President of ERRT, “The Economic Benefits of Retailer Own-Brands” shows how the increasing sophistication of own brands is changing grocery retail to the benefit of its principal stakeholders - the consumer, the retailer and the supplier.

In his first public speech as President of ERRT, Mr. Boer - who was today announced as the next CEO of Ahold - said “Own brands drive smart growth in the European grocery retail sector.  As consumers demand increased choice in branded and own branded goods, we - the retailers - are motivated to become more innovative in every aspect of our business.  This results in a thriving and forward-looking retail and supply sector.”

The report uses case studies from retailers and suppliers across Europe to illustrate evolution and innovation in the own brand sector.
Average price differences between brands and own brands vary across countries.  In a sample of 17 countries, the differences ranged from 26% cheaper (the Netherlands) to 45%, 46%; and 48% cheaper (Belgium, Germany and Greece respectively).  Own brand penetration is also the lowest in Greece (11%) with the UK having one of the highest penetration rates (44%).

Dick Boer believes that the evidence proves that own brand customers, suppliers and retailers would not benefit from regulatory intervention.  “The sector is not just working, it is flourishing.  Not only will it continue to offer choice to all socio-economic customer groups, it will continue to offer increasingly sustainable products and processes.  Retailers will continue to innovate and grow.  We will continue to work with consumers, suppliers and policy makers to ensure the future sustained success of the sector.”

http://www.errt.org/ownbrands
Notes to Editor

ERRT is a network of business leaders established to express the views of large retailers on a range of issues of common interest.  Their businesses operate worldwide and represent a cross-section of the retail sector.  The combined turnover of ERRT members is over €400 billion.  The retail sector in the European Union is vibrant and successful.  It makes a vital contribution to the economic and social well being of the EU.
www.errt.org
Dick Boer is COO of Ahold Europe and member of the Corporate Executive Board of Royal Ahold. Today, Ahold announced that Dick Boer has been appointed CEO of Ahold, effective March 2011.
Oxera is one of Europe’s foremost independent economics consultancies.  Established in 1982, it has built a reputation for providing critical economic insight to an international list of clients including governments, regulators and major companies.  Oxera has significant experience in the grocery retail sector, including advising the Co-operative Group in the UK on a number of significant acquisitions, such as the takeover of Somerfield in 2008.  Oxera also advised own-brand soft-drinks manufacturers Cott Beverages and Macaw on their 2006 merger.
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