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Press Release

Food Prices in Europe:

Retailers welcome balanced report

10 December 2008

The European Retail Round Table has welcomed the conclusions published today in the European Commission’s Communication on ‘Food Prices in Europe’. 
Paul Skehan, Director, European Retail Round Table (ERRT), said: “The Commission has produced a broadly balanced report, highlighting the many complex interrelated factors influencing the price of food that consumers see on the supermarket shelf, such as fuel price increases and the impact of structural and temporary factors on agricultural commodity prices. 

“We are very pleased with the emphasis on the competitiveness of the food supply chain and we applaud the long-overdue focus on reviewing Member States’ policies that restrict competition.  This focus is particularly crucial at a time when consumers are looking for ever-keener prices.  Policies that restrict retailers’ entry to markets, policies that limit the efficiency of retailers already present in a market and policies that limit price competition - all have direct, negative impacts on prices.
“More needs to be done to remedy the regulatory fragmentation of the EU market.  Currently, retailers’ ability to grasp all the benefits of the single market and our efforts to ensure that consumers get a better deal are severely hampered.  The Commission must also look at where Member States make diverse interpretations of EU directives – every different national adaptation costs money, and increases prices.
“Food retailers constantly strive to offer the best deal to European consumers.  As food prices rose over the past year, large retailers have worked hard to keep inflationary increases off the shelves.  This has been achieved through tough, ongoing discussions with producers and processors concerning the prices to be paid for their goods.  We welcome the Commission’s acknowledgement that ‘competitive pressures in the food retail sector in the euro area [could have] absorbed some of the increase in producer prices’. 
“We support the proposal for vigorous enforcement of competition and consumer protection rules by Member States and national authorities.  Indeed, over the past 10 years, successive national competition authority reports in a number of Member States have found that the strength of retail buying power has been a necessary and effective counter to the power of large suppliers.  ERRT also supports the revision of regulations on shop opening hours - more flexibility in this area would bring more jobs, wider choice for consumers and boost competitiveness at a crucial time for the European economy.  To increase consumers’ purchasing power, ERRT members will collaborate with the Commission to ensure that ‘own-brand’ products, which are key drivers to price reduction and a fair choice for consumers, remain aligned with the spirit of EU competition rules.

 “Price, product range, quality and market share are all fiercely contested between large retailers leading to intense competition which benefits consumers.  ERRT members commit to continue playing their part in fostering and ensuring competition throughout the supply chain.”
Ends.
For any further information or clarification, please contact Paul Skehan, ERRT +32.2.2865123
ERRT:  The European Retail Round Table was established to express the views of large retailers on a range of issues of common interest focused on EU public policy.  Their businesses operate worldwide and represent a cross-section of the retail sector.  Collectively, ERRT members have a turnover of more than €350 billion and employ 2.1 million people in Europe.  ERRT Members - Ahold, Asda / Wal-Mart, C&A, Carrefour, Delhaize, DSG international, El Corte Inglés, H&M, IKEA, Inditex, Kingfisher, Marks & Spencer, Mercadona, Metro Group and Tesco.
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