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6 June 2008
Press Release

RETAILERS PRESS CARD SCHEMES TO RESPECT SPIRIT OF SINGLE MARKET
“Transparency and competitiveness are key”
Speaking today at the European Card Acquiring Forum in Brussels, Paul Skehan, Director of the European Retail Round Table (ERRT), urged banks and card schemes to come forward with proposals for debit and credit card schemes that are consumer-centric rather than driven by the banks’ profitability targets.
Skehan said: “The Single Market is one of the great successes of the European Union.  Consumers throughout the EU see the benefits in terms of the products and services they buy.  However, the benefits of the Single Market do not stretch yet to payment card schemes.  Retailers are interested in having their payments acquired in different countries as the costs charged differ highly from country to country.  In a true single market, retailers should be able to route all their payments via the least expensive country.  However, the current rules from the card companies oppose this by insisting that cross-border acquiring can only be done at the rates of the country where the payment is made.  In effect there is no Single Market in this field.

“The banks and card schemes complain that the Commission’s competition ruling on MasterCard leaves them confused as to what fees they can or cannot charge.  But the solution lies with those same companies – they must devise a framework in which the different fees being charged are transparent to retailers and card holders alike, and they must ensure that there is real competition between card schemes and between banks – offering retailers and card holders genuine choice between different offers.

“In the meantime, the Commission should continue to investigate the card schemes for anti competitive behaviour, and should not cut any deals that will satisfy the card schemes and banks, but will leave the end users – retailers and consumers – to foot the bill.”
IKEA, an ERRT member firm, also spoke at the conference.  Jan Molema, Payment Card Manager for the IKEA Group said:  “IKEA wants to centralise all its payments in the most efficient country, but the card scheme rules simply prevent it from being a business case for IKEA and any acquirer willing to set it up.  This deprives our customers from benefiting from the economies of scale which apply all across the rest of our supply chain.  Rough estimates show that the total cost in today’s market could be around 5 times lower if IKEA could acquire – centrally - in the most efficient country!”
For any further information or clarification, please contact
Paul Skehan, ERRT +32.2.2865123
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ERRT Member firms:  

Ahold, Asda / Wal-Mart, C & A, Carrefour, Delhaize Group, DSG international, El Corte Inglés, H&M, IKEA, Inditex, Kingfisher, Marks & Spencer, Mercadona, Metro Group and Tesco
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